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Celebration of Life set 
MYRTLE CREEK – A Celebration of Life for the late Jo-

Anne Johnson has been set for Sunday, November 23, at 1 
p.m. at the Douglas County Fairgrounds.

All are welcome to attend.

Cork and Keg this Friday 
MYRTLE CREEK – The annual Cork and Keg Walk in downtown 

Myrtle Creek is set for Friday, November 21, from 5 p.m. to 8 p.m.
Patron can discover local businesses while sipping on local wines 

and brews. The cost is $25 for a glass with which to frequent all those 
participating businesses.

Pre-sale of the glasses began November 3 and are available at Dad’s 
Garage Taphouse, MSK Home and Hardware and SOCO Coffee Com-
pany. The annual event is sponsored by the Main Street Myrtle Creek 
Association.

Concert Chorale to perform Messiah 
ROSEBURG – The Roseburg Concert Chorale and Umpqua 

Community College will present Messiah by George Frederic 
Handel on Friday, November 21, at 7 p.m. at the Church of the 
Nazarene in Myrtle Creek, and on Sunday, November 23, at 3 
p.m. in Jacoby Auditorium. 

This iconic work, under the direction of Dr. Jason Heald, 
will include a seventy-five-voice choir with full orchestra. 
Tickets are available at While Away Books and there is admis-
sion at the door, 

The cost is $15 per person for general admission, $10 for 
seniors. Students are admitted free. For more information, 
contact music@umpqua.edu or 541-440-4691. 

Blood drive set 
MYRTLE CREEK – Organizers of the Myrtle Creek 

Grange’s blood drive are asking donors to make this year’s 
Giving Tuesday even more meaningful by giving the Gift of 
Life. Be a part of the Myrtle Creek Grange’s blood drive Tues-
day, December 2, from 10 a.m. to 3 p.m. at the Grange Hall 
located at 661 E Riverside Drive.

Walk-ins are always welcome; however, to help them get 
the most donations possible in the day, it is very helpful to 
have donors preregister. Either call 1-800-RED CROSS or go 
to RedCrossBlood.org and Download the Blood Donor App.

You can also schedule an appointment for your donation at 
RedCrossBlood.org and enter: MyrtleCreekGrange.

To help more people and maximize your blood donation, 
consider making a Power Red Donation.  If your blood type is 
O, B-, or A- you are eligible to make an extra special impact 
and save even more lives. Donors will receive an exclusive 
pair of RedCross x PAC-MAN socks, while supplies last. And 
if you are on the “Nice List” there may be an extra something 

from Santa too.
Thanks in advance for helping get the Giving Season off to 

a great start!

Chamber announces Halloween 
photo contest winners 

MYRTLE CREEK – Over 125 
photos were taken by Flo Raines in 
the lobby of the RIO Theater during 
the 2025 Downtown Halloween 
Street Fair, sponsored by the Myr-
tle Creek~Tri City Area Chamber of 
Commerce. 

Three judges decided the top 
three winners in each of four catego-
ries, Ages 0-5, Ages 6-12, Age 13+ 
and Group. Cash prizes were donat-
ed by the Chamber. 

Gift cards were donated by Tom-
my’s All~American Burger Co, 
SOCO Coffee Co. and The Vault. 

Over 20 local businesses/organi-
zations set up in the downtown area 
to hand out candy to “trick and treat-
ers of all ages”. 

Candy was donated by Colum-
bia Bank/Myrtle Creek, Ray’s 
Food Place, WINCO Foods and the 
Chamber. 

The Myrtle Creek Elks Lodge 
held their Halloween Carnival while 
Pacific Ink Co and the Myrtle Creek 
Grange hosted haunted houses. 

Photos of all winners appear in 
this issue of the Douglas County 
Mail on pages 2 and 11.

Free Thanksgiving 
dinner is happening

MYRTLE CREEK – The annual 
Free Thanksgiving Dinner is back 
again this year.

The annual dinner will return to 
the Myrtle Creek Community Cen-
ter on Thanksgiving day, Thursday, 
November 27.

The Myrtle Creek Lions Club is 
now in its fourth year since taking 
over the sponsorship and adminis-
tration of the dinner and are in the 
process of lining up the necessary 
volunteers needed to make this hap-
pen.

The doors of the community cen-
ter are set to open at 11 a.m. and the 
dinner will be served until 3 p.m.

The menu has not changed much 
from previous years with the old hol-
iday staples of turkey, ham, mashed 
potatoes and gravy, stuffing, corn, 
green beans and cranberry sauce. 
There will be pumpkin pie and other 
choices for dessert along with cof-

fee, ice tea and water.
“We are so encouraged and thank-

ful for the generosity of this com-
munity when it comes to events like 
this,” said Bob Chaney, Sr., of the 
Myrtle Creek Lions. “Through the 
incredible giving nature of friends 
and neighbors this dinner is costing 
very little. We want to give a great 
big thank you to all of our donors. 
Your graciousness ensures that less 
people will go hungry this holiday.”

The Lions decided to rename the 
dinner in 2023 after the passing of 
Ray Munoz. Munoz was the head 
cook almost from the inception of 
the event many years ago.

The Lions renamed the annual 
event The Ray Munoz Memorial 
Thanksgiving Day Dinner

This year’s dinner is expected to 
have a larger crowd due to the cur-
rent food insecurities throughout the 
area.

Free food for all

Douglas County Mail file photo
The Myrtle Crek Lions will hold their annual Free Thanksgiving Day Dinner Thursday, November 27, t the 
Myrtle Creek Community Center from 11 a.m. to 3 p.m. The dinner is open to anyone. The menu is as always 
urkey, ham, mashed potatoes and gravy, stuffing, corn, green beans and cranberry sauce. There will be 
pumpkin pie and other choices for dessert along with coffee, tea, ice tea and water

Wreath-making workshop set
ROSEBURG – The OSU Extension Forestry and Natural 

Resources program is holding a workshop titled Forest to front 
door: A wreath-making workshop on Thursday, December 11. 
The workshop will be held at the Douglas County Fairgrounds 
DTO Pavilion. Some greenery will be provided; however, or-
ganizers encourage you to forage in your yard and property for 
any clippings. Anything from native Douglas-fir to classic hol-
ly, to sword fern – variety makes wreaths interesting and fun! 

Wreath bases, floral wire, decorative ribbon, and clippers 
will be provided. However, please feel free to bring your own 
clippers or special decorations. The workshop will be held 
from 1 p.m. to 3 p.m. and costs $20 per person.  To register or 
learn more, visit https://beav.es/xse or contact Alicia Christian-
sen at 541-672-4461 or alicia.christiansen@oregonstate.edu.  
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Cow Creek Umpqua Tribe donates $130k 
to local schools for student meals

ROSEBURG - The Cow Creek 
Band of Umpqua Tribe of Indians 
on Monday delivered $130,050 to 
eight local school districts in Doug-
las County to assist with provid-
ing free meals to students in need 
during the Thanksgiving and Christ-
mas holiday breaks.

Many children and teens in Doug-
las County rely on school meal pro-
grams for nutritious meals during 
the week, and this critical funding 
will help ensure that they will con-
tinue to have access to healthy food 
over the extended vacations.

“No child should worry about 
where their next meal is coming 
from, especially over the holidays 
when their days should be carefree, 
fun and enjoying time with their 
families,” said Carla Keene, Chair-
man of the Cow Creek Umpqua 
Tribal Board of Directors. “It’s es-
sential that we ensure children al-
ways have enough to eat so they 
can focus their energy on learning, 
exploring their creativity, being re-
sponsible in their communities, and 
moving closer to success.”

The following Douglas County 
school districts received funding: 
Glendale School District #77 – 
$15,750; Glide School District #12 
– $35,000; North Douglas School 
District #22 – $5,000; Oakland 
School District #1 – $21,000; Rose-
burg Public Schools #4 – $6,700; 
South Umpqua School District #19 
– $5,000; Winston Dillard School 
District #16 – $24,000; and Yoncalla 
School District #32 – $17,600

Each district will plan to use their 
requested funds in individual ways 
that meet the needs of their students, 
including family food baskets, meal 
delivery programs, and grocery cer-
tificates for staples.

“We’re so grateful, what a bene-
fit this is to our family, our students, 
our community, but mostly to our 
students,” said Robert Freeman, Su-
perintendent of Glide School Dis-
trict. “With this help and support, 
we’re going to be able to not only 
help families one time, but actually 
three times with family food bas-
kets for Thanksgiving break and two 
boxes for the Christmas break. This 

takes that stress off of a student and 
allows them to take time away from 
school without having to worry 
about where their next meal is going 
to come from.”

While the government shutdown 
ended last week and federal SNAP 
benefits have since been restored, 
Cow Creek Umpqua Tribal leader-
ship emphasized that this donation 
will continue to serve a fundamen-
tal purpose in the community by 
addressing ongoing food insecu-
rity challenges that affect families 
throughout the area.

“This isn’t just about feeding stu-
dents over the breaks,” said Chair-
man Keene. “It’s about making them 
nutritious and school-ready when 
they return.”

“There is no learning if a stu-
dent is hungry and worrying about 
food,” echoed Jesse Jackson, Edu-
cation Programs Officer for the Cow 
Creek Umpqua Tribe. “For many of 
our students, the majority of nutri-
tious food they eat during the school 
year 100 percent comes from their 
school.”
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Scarecrows, Cowboys and Chuckie oh my!

THE WINNERS OF THE MYRTLE CREEK~TRI CITY AREA CHAMBER OF COMMERCE’S HALLOWEEN COSTUME CONTEST

2ND PLACE 0-5 AGE GROUP
“CHUCKIE” BRYSON, AGE 5

3RD PLACE 0-5 AGE GROUP
“LIL COWBOY” LUKE, AGE 4

1ST PLACE 0-5 AGE GROUP
“DRACULA” COLTER, AGE 4

1ST PLACE 6-12 AGE GROUP
“SCARECROW” NAME, AGE NOT AVAILABLE

2ND PLACE 6-12 AGE GROUP
“CASSETTE TAPE” HARPER, AGE 11

3RD PLACE 6-12 AGE GROUP
“CABBAGE PATCH” BRIELLA, AGE 6

1ST PLACE 13+ AGE GROUP
“CLOWN” JORDYN, AGE 27

2ND PLACE 13+ AGE GROUP
“LORAX” SUNNIE, AGE 25

3RD PLACE 13+ AGE GROUP
“GRANDPA” LANDEN, AGE 13
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Winetrout Estate SALE
1056 NE ORCHARD DRIVE, MYRTLE CREEK

THURS., NOV. 20 – SAT., NOV. 22, 9 A.M. – 4 P.M.
Chest freezer, antique rocker, queen bed, Tempur-
pedic Split King adj. Bed, fire proof file cab., Victo-
rian chest, cedar chest, drop leaf table, desks, tea 
cart, quarter sawn oak sideboard, S/S & Cast Iron 
pans, Kitchen Aide mixer, lots of Jewelry, books, 
crystal, pictures, collectibles, Warwick, Or. Rugs, 
Fostoria, Toledo swords, exc., HP printer, 40s – 60s 
Dinky toys, shelves, golf clubs. Tool: Huskvarna 
self-propelled lawn mower, power washer, blower, 
cordless tools, military boxes, ladders, BBQ, patio 
furn., yard art, plants, pots, lots of garden tools, 
wheel barrow. a Country Livin’ Sale

Umpqua Valley Arts’ Handmade 
Holiday Market set 

Seeking healthcare affordability, OHA finds 
five organizations didn’t meet acceptable cost 
growth standards in 2023

SALEM – In support of its 
efforts to make care more af-
fordable, a detailed review of 
statewide health care spend-
ing data led Oregon Health 
Authority to determine most 
of the state’s health care or-
ganizations had acceptable 
reasons for high cost growth 
in 2023. However, OHA 
also found five entities didn’t 
have an acceptable reason for 
their spending increases that 
year.

For the first time, OHA 
will require three organiza-
tions to develop plans to meet 
the state’s health care spend-
ing target. In a related analy-
sis, OHA also found compen-
sation for frontline health care 
workers grew slower than for 
others who worked for Or-
egon hospitals and medical 
groups in 2023.

“Making health care af-
fordable benefits everyone: 
People can more easily main-
tain their health, employers 
can better support their work-
ers, and the health care indus-
try can serve more members 
of their communities,” said 
OHA Health Policy & Ana-
lytics Division Director Clare 
Pierce-Wrobel.

“As directed by state law, 
OHA’s Sustainable Health 
Care Cost Growth Target 
Program provides additional 
transparency into what the 
state spends on health care,” 
Pierce-Wrobel said. “In the 
few cases where OHA finds 
cost growth is unreasonably 
high, the program follows 
thoughtful and gradual ac-
countability standards. When 
the state, insurers, hospitals, 
providers and others work 
together, we can make health 
care affordable and accessible 
for everyone in Oregon.”

Health care costs in Or-
egon and around the coun-
try are rising at an alarming 
rate, outpacing wages and 
making care unaffordable 
for working families. Rising 
costs also strain the budgets 
of businesses and govern-
ment agencies that pay for 
employer health coverage. In 
addition, reduced federal sup-
port for Medicaid and Afford-
able Care Act health plans is 
expected to further increase 
costs by causing people to 
lose coverage and avoid care 
until they need more expen-
sive emergency care.

Measuring spending
Each year, OHA’s Sustain-

able Health Care Cost Growth 
Target Program  collects and 
analyzes data from health in-
surance companies and oth-
er sources to measure what 
people and organizations in 
Oregon spend on health care. 
The program has aimed to 
limit health care cost growth 
to a 3.4% average annual in-
crease per person since 2021. 
The Oregon Legislature es-
tablished the program to help 
control health care spending.

While evaluating how 
spending changed between 
2022 and 2023, OHA found 
most entities had an accept-
able reason for higher-than-
hoped cost growth, includ-
ing for things like increased 
frontline workforce costs, 
high drug costs or increas-
ing services to meet grow-
ing community needs. OHA 
made a total of 120 com-
parisons between insurance 
plans, hospital systems and 
medical groups while exam-
ining how those organizations 
spent while serving people 
with commercial, Medicare 
Advantage and Medicaid 
coverage. These comparisons 
led OHA to determine three 
insurance plans, one hospi-
tal system and one medical 
group did not have an accept-
able reason for spending more 
than the state’s target.

The following five entities 
were found to have unrea-
sonably high health care cost 
growth in 2023: 

St. Charles Health System, 
whose costs for serving peo-
ple with commercial insur-
ance increased 26.3%

ModaHealth’s Medicare 
Advantage insurance plans, 
which increased 15.4%

The Corvallis Clinic, 
whose costs for serving peo-
ple with commercial insur-
ance increased 8.7%

PacificSource’s commer-
cial insurance plans, which 
increased 7.3%

UHC Company’s Medi-
care Advantage insurance 
plans, which increased 6.3%

Improvement plans
The 2022-2023 measure-

ment period marks the first 
time that OHA can require or-
ganizations to submit perfor-
mance improvement plans if 
their high cost growth didn’t 
occur for an acceptable rea-
son. OHA is requiring three 
of the above organizations 
– St. Charles Health System, 
The Corvallis Clinic and Pa-
cificSource – to submit plans.

As allowed by state law, 
OHA is excusing two oth-
ers with unreasonable cost 
growth. ModaHealth’s Medi-
care Advantage insurance 
plans don’t need to submit an 
improvement plan because 
they are no longer offered. 
OHA is also excusing The 
Corvallis Clinic this year so 
it can focus on holding its 
parent company, Optum, ac-
countable in future measure-
ment periods.

The organizations’ perfor-
mance improvement plans 
must identify what is causing 
their high cost growth, name 
actions they will take to ad-
dress those cost drivers, and 
provide a timeline by which 
their cost growth will be re-
duced. OHA must approve 
the plans, which will be due 
by the end of January 2026.

Starting in 2028, OHA can 
begin issuing fines to health 

care entities that consistently 
fail to meet the target in three 
out of five years. By design, 
the Cost Growth Target Pro-
gram does not immediately 
penalize an organization for 
their high cost growth in a 
single year or two, even if it 
is determined to be unreason-
able. The program may only 
penalize organizations that 
fail to meet the cost growth 
target – without an acceptable 
reason – three times in a five-
year period.

Workforce costs 
Because workforce costs 

are a significant driver of 
health care spending and 
OHA considers spending on 
frontline workers an accept-
able reason for exceeding the 
state’s health care cost growth 
target, OHA has also pub-
lished a related report that ex-
amines frontline worker com-
pensation at a subset of the 
hospitals and medical groups 
that are subject to the target.

Frontline health care 
worker compensation re-
cently grew at a slower rate 
than compensation for others 
who work at hospitals and 
medical groups, concludes 
the report. Frontline worker 
compensation grew 3.3% in 
2023, compared to 13.0% for 
non-frontline workers. Fur-
ther, frontline worker com-
pensation represented 60% of 
total compensation in 2023, 
down from 62% in 2022.

The 2023  state law  that 
created a requirement for 
OHA to conduct this analysis 
defines frontline health care 
workers as those who aren’t 
managers and receive total 
compensation that is less than 
$200,000 a year. While some 
providers – including many 
physicians and nurse anes-
thetists – earn more than that, 
they are not considered front-
line workers in this analysis.

As planned when Oregon’s 
Cost Growth Target was first 
created, OHA is currently re-
visiting the target’s rate for 
2026 through 2030. A short-
term  workgroup  is expected 
to make a recommendation to 
OHA after its last meeting on 
Nov. 19.

More information is in the 
following reports: 

Health Care Cost Growth 
Trends in Oregon, 2022-
2023; Addendum to 2025 
Sustainable Health Care Cost 
Growth Target Annual Report 
Provider Organization Cost 
Growth

Cost Growth Target Ac-
countability, 2022-2023; 
Addendum to 2025 Annual 
Report of Sustainable Health 
Care Cost Growth Target Pro-
gram

Health Care Workforce 
Costs, 2022-2023; Frontline 
Workforce Costs for Provid-
er Organizations Included in 
Oregon’s Sustainable Health 
Care Cost Growth Target Pro-
gram  

ROSEBURG – Umpqua 
Valley Arts (UVA) invites the 
community to step into the 
warmth and creativity of the 
season at its Handmade Holi-
day Market, happening Small 
Business Saturday, Novem-
ber 29, from 12 p.m. to 7 p.m. 
at the Umpqua Valley Arts 
Center in Roseburg.

This annual event cele-
brates the return of handcraft-
ed holiday traditions — of-
fering a vibrant space where 
art, community, and the joy 
of giving come together. 
More than 20 local artists will 
showcase one-of-a-kind cre-
ations, from jewelry and ce-
ramics to textiles, prints, and 
leatherwork.

Attendees can sip home-

made soup and hot cocoa, 
decorate cookies, enjoy fam-
ily games, capture memories 
at a festive photo booth, and 
browse the work of local 
makers. Admission includes 
five tickets redeemable for 
food, drinks, and activities — 
making it an affordable and 
memorable experience for all 
ages.

“Our Handmade Holiday 
Market is about reconnect-
ing with what truly makes the 
holidays special — communi-
ty, creativity, and care,” said 
Monica Stanfield, Executive 
Director of Umpqua Valley 
Arts. “Every handmade gift 
tells a story, and this event is a 
chance to meet the artists and 
makers behind those stories.”

Leading up to the market, 
UVA is offering a Handmade 
Holiday Class Series, giving 
participants the chance to 
craft their own unique gifts 
— from printmaking and 
jewelry to leatherwork and 
sewing. The series invites all 
skill levels to join in the fun 
of making something person-
al for loved ones. 

You can find out more 
about the classes and register 
online at uvarts.com/arts-edu-
cation/.

This year’s Handmade 
Holiday celebration is part 
of Umpqua Valley Arts’ on-
going mission to strengthen 
community through creativi-
ty, supporting both artists and 
art-lovers alike.

Several parks projects completed, some postponed 
SALEM — Oregon Parks 

and Recreation Department 
(OPRD) celebrates the com-
pletion of three GO Bond 
projects this year: Beverly 
Beach and Nehalem Bay up-
graded vital infrastructure, 
and Fort Stevens restored the 
exterior of the historic Guard 
House.  

The work is part of the 
one-time general obligation 
bonds (GO Bonds) approved 
by the legislature in 2021 for 
Oregon State Parks.  

The goal of the $50 million 
GO Bond projects was to help 
update aging infrastructure 
and add capacity at several 
state parks.  

Silver Falls also completed 
a portion of its GO Bond proj-
ect last year with the  North 
Canyon trailhead and park-
ing lot, which eased parking 
congestion and added a new 
accessible trail. 

Fort Stevens will complete 
its campground utility up-
grades as part of GO Bonds 
in May 2026. Two more proj-
ects, safety upgrades at Cape 
Lookout and visitor center 
updates at Silver Falls, will 
break ground in 2026.  

The remaining GO Bond 
projects at Kam Wah Chung, 
Smith Rock, Champoeg and 
the campground expansion 
at Silver Falls will be placed 
on hold until additional fund-
ing is available. OPRD will 
allocate the approximate-
ly $15 million in remaining 
GO Bonds to higher priority 
backlog maintenance projects 
including existing utility sys-
tems, infrastructure and facil-
ities. 

“When projects were ini-
tially identified 2021, we 
could not have anticipated the 
substantial increases in costs 
of materials, staffing and 
consultants or the significant 
reduction in revenue,” said 
Deputy Director for Field and 
Community Services Matt 
Rippee. 

“None of these were easy 
decisions, but at this time it is 
vital we focus on projects that 
will extend the life of existing 
facilities rather than expand-
ing. Without this change, we 
would not be able to complete 
maintenance needs essential 
to protect and preserve our 
state parks.” 

OPRD is projecting a $14 
million operations budget 
shortfall this biennium due to 
a projected decrease in Lot-
tery revenue, increasing costs 
and a long-standing need 
for more sustainable fund-
ing. Staff are reviewing all 
OPRD’s costs to help build a 
more sustainable funding fu-
ture.  

Completed Projects: 
Beverly Beach Camp-

ground: Upgraded electrical 
systems, moved power lines 
underground, paved and 
campsite improvements, re-
habilitated sewer lift station. 

Nehalem Bay Camp-
ground: Upgraded existing 
utilities, added restroom and 
a restroom/shower building, 
renovated and added addi-
tional accessible campsites, 
repaved and added traffic 
calming to the park entry 
road. 

Fort Stevens’ Guard 
House: Replaced roof and re-

paired roof structure, repaired 
brick, stonework, windows 
and doors, improved land-
scaping to stop leaks, upgrad-
ed electrical connections for 
lighting, heating and climate 
controls. 

Silver Falls: Built North 
Canyon trailhead and parking 
lot  

Projects in 2026: 
Fort Stevens Campground: 

updates to electrical, water 
and wastewater infrastruc-
ture, replacing a campground 
restroom and shower building 
built in 1955, updated paving 
and replacing the restroom 
at the Peter Iredale Day-use 
area.  

Cape Lookout: Reinforce 
existing foredune to hold back 
seawater from campground, 
upgrade electrical and water 
systems, resurfacing day-use 
parking lot 

Silver Falls: Complete the 
North Gateway Visitor Center 
and potentially utility system 
upgrades.  

Projects on hold: 
Kam Wah Chung:  Build 

new interpretive center 
with classrooms, restrooms, 
collection processing, ar-
chive storage and office space 
for staff.  

Smith Rock: Build a new 
welcome center, improve 
parking and traffic flow, 
improve the main day-use 
parking lots, develop more 
accessible trails and improve 
visitor flow. 

Champoeg: Add addition-
al RV sites, cabins and a re-
stroom/shower building. 

Silver Falls: Build North 
Gateway campground and re-
stroom/shower facilities. 

OPRD will continue to 
review and update services, 
fees, projects and operations 
to keep providing high-qual-
ity visitor experiences and 
sustain parks now and in the 
future.  

In addition to pausing these 
GO Bond projects, OPRD 
is also streamlining costs 
and looking for new part-
nerships and sponsorships to 
help build a more sustainable 
funding future. 

Floral workshop, food drive set 
ROSEBURG – The Oregon State University Extension Ser-

vice and Douglas United Community Action Network (UCAN) 
are partnering to provide a class on creating unique, wearable 
floral arrangements while fighting hunger. 

The Flowers for Cause Workshop will take place at the OSU 
Extension Office on Saturday, December 6,, from 11 a.m. – 1 
p.m. 

This class is more than just petals and pins, it’s a chance to 
give back. Admission is two canned or non-perishable food 
items, which will be donated to UCAN (United Community 
Action Network) to support local families in need.

This workshop costs two non-perishable food items, donat-
ed at the door. Registration is required by December 1. 

To register for the Flowers for a Cause workshop, visit beav.
es/4Yt or call OSU Extension in Douglas County at 541-672-
4461.

Accommodation requests related to a disability should be 
made by December 1st, 2025, to Logan Bennett at (541) 326-
3015 or logan.bennett@oregonstate.edu. 
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Douglas County mail Courtesy photo/Postcard
This postcard image is of Portland’s harbor very early in the 20th century. 

Douglas County mail Courtesy photo/Postcard
This postcard image, dating from around 1915, shows a cargo ship being loaded with 
wheat at the Port of Portland. This was shortly after the “golden age of crimping,” as 
evidenced by the fact that the vessel is steam powered. 

Portland was shanghaiing capital of the world in 1890s
By Finn J.D. John

AS OF THE  time of this 
writing, there is some dis-
agreement over the status of 
Oregon’s largest city. It all 
came to a head last month 
when the President of the 
United States referred to it 
as “war-ravaged Portland” in 
a Tweet, and locals respond-
ed by going on Amazon and 
buying every inflatable frog 
costume they could get their 
hands on.

Interesting times, indeed!
A little over 100 years ago, 

though, you could have made 
the case that parts of Portland 
were — not war-ravaged, 
exactly, but probably the 
most dangerous city in North 
America in which to go out 
drinking.

But the risk you ran wasn’t 
getting killed, injured, or — 
uh, war-ravaged. It was the 
risk of waking up the next 
morning with a splitting head-
ache and a bad case of sea-
sickness, on board a barque 
headed for Liverpool. With an 
angry first mate screaming at 
you to get up and get to work 
and probably giving you a 
few kicks in the ribs to drive 
the point home that, whatever 
you thought your occupation 
was last night, this morning 
you were a sailor.

The last thing you like-
ly would have remembered 
would have been a friendly 
stranger who chatted you up 
at a Portland waterfront bar 
… and bought you a drink.

NOT MANY PEO-
PLE  know it, but at the end 
of the 1800s, Portland was 
the most notorious city in the 
western hemisphere for the 
practice known as “crimp-
ing,” the most lawless form 
of which was called “shang-
haiing.”

Let me just demonstrate 
how crimping worked with 
an illustrative story:

Let’s say it’s 1893. A sail-
ing ship has just come into 
port, part of the British grain 
fleet that used to regularly 
call in Portland to trade for 
Willamette Valley and Uma-
tilla Basin grain. Let’s call 
it, with a nod to legendary 
historio-fabulist Stewart Hol-
brook, The Flying Prince.

The Flying Prince  is, let’s 
say, a sister ship to the  Pe-
ter Iredale  — an iron-hulled 
four-masted bark, 285 feet 
long and 2,100 tons. She’s 
based out of Liverpool, as 
are most of the sailors aboard 
her, and, after unloading her 
ballast and taking on 275,000 
bushels of Oregon wheat, 
she’ll be sailing back to Liv-
erpool, with brief stops along 
the way to replenish water 
casks and other provisions. 
The voyage will take many 
months.

The sailors have been at 
sea for 11 months already, 
and their salary is about $30 
a month, so they’re compara-
tively rich men; but they sure 
don’t feel very rich, because 
they won’t be paid any of the 
wages they’ve earned until 
after the journey is complete 
and the ship is back home in 
Liverpool. To incentivize the 
crew against desertion, it’s 
the shipping company’s pol-
icy to not pay the men their 
wages until they are safely 
back on British soil, at which 
time the Flying Prince’s cap-
tain will pay the crew mem-
bers their wages for the entire 
journey in a lump sum.

So when the ship arrives 
in Portland, the sailors who 
make up her crew are essen-
tially penniless; although 
they’ve earned the equivalent 
of about $10,000 in modern 
dollars for their salary on the 
journey, they won’t see any of 
that until they’re back in Liv-

erpool.
Back to our story. As the 

Flying Prince glides toward 
the wharf, a flotilla of sever-
al little Whitehall skiffs leave 
the pier and are rowed out to 
meet the incoming ship. The 
occupants of these rowboats 
are what’s known as “board-
inghouse runners” — basical-
ly, outside-sales representa-
tives of the several different 
sailors’ boardinghouses along 
the waterfront.

The runners’ job is to con-
vince as many sailors as they 
can to come stay in their 
boss’s boardinghouse. Upon 
arrival, they clamber aboard, 
pass out bottles and cigars, 
and talk to all the sailors 
about how wonderful their 
boss’s boardinghouse is, and 
what a palmy paradise of ease 
and refreshment awaits the 
weary traveler there, and how 
much more pleasant it will be 
to spend the next few days 
there rather than staying in 
the squalid, stinky forecastle 
in which they’ve been forced 
to spend the previous months 
at sea.

It’s never hard to sell the 
sailors, especially the young-
er and more naïve ones, on 
the idea of getting off the 
ship — especially when they 
learn (if they don’t already 
know) that the boardinghouse 
rent is all “on credit.” That is, 
they can stay there as long as 
they need to until their ship 
is unloaded and ready to sail 
out again, eating and drink-
ing their fill and relaxing with 
friends old and new, until it 
was time to go to sea again, 
and the “boarding master” 
(also known as a “crimp”) 
would be paid by the captain 
of their ship as an advance 
against their wages at sea.

And this is pretty import-
ant, since the sailors are all 
dead stony broke and will be 
until they get home to Liver-
pool. So even if they want to 
pay as they go, or maybe check 
into a nicer place, or purchase 
some friendly company in a 
bordello or sporting-house for 
the night — they can’t. Their 
choices are, either stay on the 
ship, or check into a sailor’s 

boardinghouse. Most of them 
go for the boardinghouse.

A week or two goes by 
as the burly longshoremen 
trudge in and out of the Fly-
ing Prince, filling its cargo 
hold with good Umatilla 
wheat. Finally, she’s full, and 
ready to be on her way across 
the bar and on her way back 
home to Old Blighty.

But, most of the sailors 
in the boardinghouse aren’t 
there to take their places. No 
sailor ever wants to go to sea 
any sooner than he has to. On 
shore, the food is better, there 
is no cold hard work to do, 
and a fellow is far less likely 
to end up in a watery grave. 
Now, it’s time to get back; 
but nobody is forcing the Fly-
ing Prince’s crew to turn up 
and work — so they aren’t. 
They’re sticking around the 
boardinghouse and awaiting 
developments.

So the captain of the ship 
has a couple of options. He 
can try to drag his sailors back 
to the ship; but he’ll have a 
hard time finding them, as it’s 
in the boarding master’s best 
interests to help them avoid 
recapture (more on that in a 
minute).

Or, the captain can basi-
cally purchase the services 
of replacement sailors from 
the same crimp who runs the 
boardinghouse in which his 
sailors are hiding out.

The process of purchasing 
a sailor is pretty straightfor-
ward. The crimp presents a 
bill for the sailor’s room and 
board for the time he has 
been in the boardinghouse. 
In addition, there’s a “finder’s 
fee” that’s usually $20 to $50, 
depending on market condi-
tions, which the sailors call 
“blood money.”

This money changes hands, 
and then the boarding master 
goes and gets the sailor he’s 
“sold” and delivers him to the 
ship. As you can imagine, the 
process of doing this often re-
quires some judicious appli-
cation of physical persuasion; 
so boarding masters usually 
are either trained prizefighters 
or experienced brawlers.

The crimp sells the cap-

tain the services of 11 of the 
sailors who arrived in port 
the week before, on the Ger-
man barque  Burgermeister, 
collecting a blood-money 
premium of $50 each for de-
livering them. And the sailors 
who arrived on the  Flying 
Prince watch happily as their 
old ship stands out across 
the bar and away for the 
11-month journey back to Old 
Blighty without them.

Now, you would think 
the captain of the  Flying 
Prince would be beside him-
self with rage at having to pay 
all this blood money to re-
place all these truant sailors. 
He is not. He is delighted. 
You see, all those sailors who 
stayed behind are now techni-
cally deserters. As such, they 
have forfeited all the pay that 
they’ve accumulated on the 
voyage from Liverpool. In 
the 1890s, sailors earn rough-
ly $30 a month, and they’ve 
been at sea for 11 months so 
far; so that’s $330 per desert-
er that the captain just gets to 
keep. He doesn’t in the least 
mind even a heavy “blood 
money” expense, plus an-
other dozen or two dollars in 
room and board, when he’s 
got three C-notes and change 
in abandoned wages to offset 
it with.

A few weeks go by. Our 
sailors from the Flying Prince 
have settled into their life of 
ease in the boardinghouse. 
Let’s follow one of them, a 
young tar named Jack Pring-
le. Jack has just finished his 
supper — a thin, moderately 
grim stew that is nonethe-
less princely fare compared 
with what he gets at sea, with 
bread to dip in it — when the 
boarding master, Larry Sulli-
van, steps up beside him.

“Jack, my boy, it’s time for 
you to go back to sea,” says 
Larry affably. “It’s been great 
having you here, but all good 
things must end sometime. 
The Sea Witch is weighing 
anchor at dawn, and I need 
you to join her crew.”

“Oh, I can’t sail now!” 
Jack cries in dismay. “Give 
me another week, I’ll walk 
right down and sign on for the 

next one. And isn’t the Sea 
Witch old Bully Waterman’s 
ship? I want nothing to do 
with that brute.”

Larry surreptitiously eyes 
Jack, sizing him up. He’s a 
six-footer, untrained but ca-
pable of doing some damage 
in a fight, if nothing else by 
falling on him. Larry, a for-
mer prizefighter, knows he 
can force Jack to the ship, but 
he might pick up a shiner or 
lose a tooth. It’s not worth it.

“Ah well,” Larry says, 
clapping Jack on the shoulder. 
“We’ll get you on the next 
one, times aren’t so hard just 
now. Come, let’s have a drink 
together. I won’t even put it 
on your bill.”

The sailor and the crimp 
stroll up to the little house 
bar, and Jack watches as two 
tumblers are poured half full 
of rum, one for him and one 
for Larry. But he notices one 
of the tumblers has a little pile 
of powder in the bottom. This 
isn’t his first rodeo, and he 
knows what that means.

“Hey!” he shouts, then 
stops. Larry has a pistol out 
and pointed straight at him.

“Pick it up and drink it,” 
Larry orders.

Jack does, and the next 
thing he knows he’s waking 
up in a berth in the forecastle 
of the Sea Witch.

SO THAT’S CRIMPING 
—  essentially a human-traf-
ficking operation using forced 
indebtedness to keep the sail-
ors trapped in the loop while 
boarding masters and corrupt 
ship captains swindle them 
out of their wages.

Shanghaiing is essentially 
freelance crimping. When the 
boardinghouse is empty of 
sailors who can be forced to 
go to sea to pay their room and 
board, the boarding masters 
(and other freelancers) just 
go out on the town, prowling 
for some naïve plowboy or 
incautious logger whom they 
can strike up a temporary 
friendship with.

Most often, that friendship 
would end at a bar, at which 
point the boarding master 
would dope his new friend’s 
drink (or the bartender would, 
on the boarding master’s or-
ders).

It’s impossible to tell the 
difference between a sailor 
who’s passed out after hav-
ing too much to drink, and a 
drugged shanghaiing victim, 
when his “shipmate” is help-
ing him get back to his berth 
on the ship. On a Saturday 
night, in waterfront Portland 

circa 1895, lots of both kinds 
of unconscious men were be-
ing conveyed to the forecas-
tles of grain-fleet ships by 
helpful-looking lads. Some 
were fellow sailors, helping 
their shipmates; some were 
shanghaiers … helping them-
selves.

By the way, shanghaiers 
almost never used blackjacks 
or saps, like they do in the 
movies. It’s just too hard to 
clobber a man with just the 
right amount of force. Too 
much, and you lose your 
blood-money prize and are at 
serious risk of a murder rap; 
too little, and you’ve got a bad 
fight on your hands against a 
very angry opponent. Drugs 
were mostly used; there’s also 
some anecdotal evidence that 
some taverns were rigged like 
mousetraps to catch sailors as 
well. There also is anecdot-
al evidence that there were 
basement cells used to keep 
shanghaiing victims “on ice” 
until shortly before a ship’s 
departure time, when the cap-
tured sailor would be forced 
to take a drug at gunpoint and, 
again, wake up aboard ship.

  AS THE 1890s ripened 
into the nineteen-oughts, the 
Portland shanghaiing scene 
shifted. For one thing, mas-
ter shanghaier Larry Sullivan 
figured out how to cut the 
captains out of the deal by 
pulling strings to get the sail-
ors arrested for petty crimes 
just before sailing time, so 
that they would be stuck in 
jail when the ships sailed. 
When that happened, the cap-
tains had to leave the sailor’s 
pay behind for him, since he 
wasn’t technically deserting. 
This resulted in internation-
al incidents and sanctions 
against the Port of Portland, 
all of which are more than we 
have time to delve into here.

Throughout, the crimp-
ing and shanghaiing scene 
marched on. If anything, it 
got worse as the years went 
by.

“I will state that there is 
one port on the Pacific coast 
that has always been known 
as the greatest crimping den in 
America,” Andrew Furuseth, 
president of the International 
Seamen’s Union of America, 
testified to the U.S. House of 
Representatives in 1911. “I 
refer to the port of Portland.”

THE ”GLORY DAYS”  of 
crimping in Portland ended 
not with a bang, but with a 
whimper. By 1915, when the 
federal government passed 
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DIVORCE $130. Complete prepa-
ration. Includes children, custody, 
support, property and bills division. 
No court appearances. Divorced 
in 1-5 weeks possible. 503-772-
5295. www.paralegalalternatives.
com legalalt@msn.com.

:Switch and save up to $250/year 
on your talk, text and data. No con-
tract and no hidden fees. Unlimited 
talk and text with flexible data plans. 
Premium nationwide coverage. 
100% U.S. based customer ser-
vice. For more information, call 
1-877-916-0803

Get Boost Infinite! Unlimited Talk, 
Text and Data For Just $25/mo! 
The Power Of 3 5G Networks, One 
Low Price! 
Call Today and Get The Latest iP-
hone Every Year On Us! 844-955-
3417

FREE high speed internet for those 
that qualify. Government program 
for recipients of select programs 
incl. Medicaid, SNAP, Housing As-
sistance, WIC, Veterans Pension, 
Survivor Benefits, Lifeline, Tribal. 15 
GB internet service. Bonus offer: 
Android tablet FREE with one-time 
$20 copay. Free shipping & han-
dling. Call Maxsip Telecom today! 
1-877-390-0458.

Get DISH Satellite TV + Internet!  
Free Install, Free HD-DVR Upgrade, 
80,000 On-Demand Movies, Plus 
Limited Time Up To $600 In Gift 
Cards. 
Call Today! 1-866-373-9175.

DIRECTV OVER INTERNET - Get 
your favorite live TV, sports and lo-
cal channels. 99% signal reliability! 
CHOICE Package, $84.99/mo for 
12 months. 

Jacuzzi Bath Remodel can install a 
new, custom bath or shower in as 
little as one day. For a limited time, 
waiving ALL installation costs! (Addi-
tional terms apply. 
Subject to change and vary by deal-
er. (Offer ends 12/29/24.) Call 
1-855-341-5268.

Portable Oxygen Concentrator May 
Be Covered by Medicare! Reclaim 
independence and mobility with the 
compact design and long-lasting 
battery of Inogen One. Free infor-
mation kit! Call 855-839-0752.

Safe Step. North America’s #1 
Walk-In Tub. Comprehensive life-
time warranty. Top-of-the-line instal-
lation and service. Now featuring 
our FREE shower package and 
$1600 Off for a limited time! Call to-
day! Financing available. Call Safe 
Step 1-833-395-1433.

Stroke and Cardiovascular disease 

are leading causes of death, ac-
cording to the American Heart As-
sociation. Screenings can provide 
peace of mind or early detection! 
Contact Life Line Screening to 
schedule your screening. Special 
offer - 5 screenings for just $149. 
Call 1-844-655-0972.

Donate your car, truck, boat, RV 
and more to support our veterans! 
Schedule a FAST, FREE vehicle 
pickup and receive a top tax deduc-

HBO Max and Premium Channels 
included for 3 mos (w/CHOICE 
Package or higher.) No annual 
contract, no hidden fees! Some 
restrictions apply. Call IVS 1-855-
602-2009.

IWe Buy Houses for Cash AS IS! 
No repairs. No fuss. Any condition. 
Easy three step process: Call, get 
cash offer and get paid. 

Is 2024 your year? WeÂ’re here for it 
and here for you. Reach your goals 
this year with WeightWatchers. 
Get started with THREE months 
FREE, visit www.weightwatchersof-
fer.com/39.

Prepare for power outages today 
with a GENERAC home standby 
generator. $0 Money Down + Low 
Monthly Payment Options. Request 
a FREE Quote Â– Call now before 
the next power outage: 1-877-557-
1912.

$$PAYING TOP DOLLAR$$ For 
Sports Card Collections: Baseball, 
Basketball, Football, & Pokemon. 
Premium Paid for Vintage Pre 1980. 
Referral Bonuses Available. Call 
Corey 541-838-0364.

The Generac PWRcell, a solar 
plus battery storage system. SAVE 
money, reduce your reliance on the 
grid, prepare for power outages 
and power your home. Full instal-
lation services available. $0 Down 
Financing Option. Request a FREE, 
no obligation, quote today. Call 
1-844-989-2328.

Eliminate gutter cleaning forever! 
LeafFilter, the most advanced de-
bris-blocking gutter protection. 
Schedule a FREE LeafFilter es-
timate today. 15% off Entire Pur-
chase. 10% Senior & Military Dis-
counts. Call 1-855-536-8838.

Wesley Financial Group, LLC. 
Timeshare Cancellation Experts. 
Over $50,000,000 in timeshare 
debt and fees cancelled in 2019. 
Get free informational package and 

learn how to get rid of your time-
share! Free consultations. Over 
450 positive reviews. Call 844-487-
0221.

Call LeafGuard and say goodbye to 
gutter cleaning for good. No clean-
ing. No leaking. No water damage. 
No more ladder accidents. Get 
LeafGuard today and be protected 
for life. FREE estimate. Financing 
available. 20% off total purchase 
(Restrictions may apply.) Call 
1-844-345-1537.

The bathroom of your dreams in as 
little as 1 day. Limited Time Offer - 
$1000 off or No Payments and No 
Interest for 18 months for custom-
ers who qualify. 
BCI Bath & Shower. Many options 
available. Quality materials & pro-
fessional installation. Senior & Mil-
itary Discounts Available. Call To-
day! 1-844-847-9778.

tion! 
Call Veteran Car Donations at 
1-866-695-9265 today!

Get a break on your taxes! Donate 
your car, truck, or SUV to assist the 
blind and visually impaired. Arrange 
a swift, no-cost vehicle pickup and 
secure a generous tax credit for 
2025. 
Call Heritage for the Blind Today at 
1-844-533-9173 today!

&

Donate Your Car
Imagine the Di� erence You Can Make
Vehicle donations are fully tax-deductible 
and the proceeds help provide services to 
help the blind and visually impaired.

Help Prevent Blindness
Get A Vision Screening Annually

FREE TOWING & TAX DEDUCTIBLE

a $200 restaurant 
voucher

✔ ✔ a 2-night, 3-day hotel stay 
at one of 50 locations

✔

Call 1-844-533-9173

When you donate your car, you’ll receive:Receive a free 5-year warranty 
with qualifying purchase*  
- valued at $535.

Be prepared before the next power outage.

Call 877-557-1912 to 
schedule your free quote!

■ Support Veteran Nonprofi ts.

■ Free Pickup & Towing.

■ Top Tax Deduction.

Donate Your Vehicle
Call (866) 695-9265 to donate 

your car, truck, boat, RV, 
and more today!

Donate Your Vehicle Today

866-695-9265
While we appreciate every donation, in some cases, we fi nd that we are unable to accept certain vehicles, watercraft, and/or 

recreational vehicles due to the prohibitive costs of acquisition. If you have any questions, please give us a call at (866) 695-9265.

An Invitation To Worship

A guide to churches of south Douglas County

Tri-City 
Baptist Church

Rick Smith, Pastor 863-4742
158 SE Crest Dr, Myrtle Creek

Service Times Offered
Sunday Morning.Worship     11 am
 Sunday School 	  9:30 am
Sunday Ev. Adult Service         6 pm
Wed. Adult Bible Study           10 am

Church of the Nazarene
Pastor Guy Cooksey

235 NE Rice St., 
Myrtle Creek * 541/863-3715
www.myrtlecreeknaz.com

Sunday School 9:30 am
Worship, 10:45 am & 6 pm

Bible Study, Wed. 7 pm

Tri City 
Presbyterian Church

P.O. Box 704
355 Meadow Lane, 
Tri City, 863-4363

Call now
and receive a free 
XL battery with 
your ATTO SPORT 
purchase.

Folding Mobility Scooter

CALL NOW: 1-833-519-1915

receive a free 
with 

your ATTO SPORT 

*Includes labor and product; bathtub, shower or walk-in tub and wall surround. This promotion cannot be 
combined with any other offer. Other restrictions may apply. This offer expires 12/30/25. Each dealership 
is independently owned and operated. **Third party fi nancing is available for those customers who qualify/
Participating dealers only. See your dealer for details. ©2025 Bath Concepts Industries.

The Bath or Shower You’ve Always Wanted 
IN AS LITTLE AS A DAY

(844) 847-9778CALL 
NOW

$1000 OFF*

OFFER EXPIRES 12/30/2025

0% Interest
For 18 Months**

$1500OFF when fi nancing
with remodelingloans.com**

OR

OR

a look at local weather 
Thursday, November 20

Partly Cloudy.
High 56. Low 41.

Saturday, November 22
Partly Cloudy. 

High 57. Low 42.

Sunday, November 23
Overcast. A 30 percent chance of precipitation. 

High 58. Low 44.

Wednesday, November 26
Overcast. A 50 percent chance of precipitation. 

High 54. Low 41.

Last Week’s Temperatures
						      Lo       		  High	       Precp
Wednesday, 	 November 12 	 51		  59	      .0
Thursday,		  November 13 	 50		  59	      .0
Friday,         		 November 14 	 49		  66	      .0
Saturday,    		  November 15    	 43		  68	      .0
Sunday		  November 16    	 47		  52	      .0
Monday,     		  November 17	 39		  52	      .74
Tuesday,   		  November 18    	 35		  51	      ---

A look back at last year
The cold fall rains they came as low temperatures ranged from a 
frosty 34 to a crisp 45 and the high temperatures rose from a chilly 
45 to a blustry 54. The valley took on 2.02 inches of precipitation.

Monday, November 24
Overcast. A 50 percent chance of precipitation. 

High 55. Low 40.

Tuesday, November 25
Overcast. A 30 percent chance of precipitation. 

High 53. Low 37.

Friday, November 21
Partly Cloudy.

High 55. Low 40.
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WEDNESDAY, NOVEMBER 26

THEME: NURSERY RHYMES
ACROSS
1. Type of haircut, pl.
5. Tiny helper
8. *What rain does in fa-
mous nursery rhyme
12. What accomplices do
13. Ring like a bell
14. Sign of life
15. Lascivious look
16. Pretentiously artistic
17. Tiny island
18. *Bring her back! (2 
words)
20. Nicholas II of Russia, 
e.g.
21. Inmate with life sen-
tence
22. *One for Sorrow (Two 
for ____)
23. Melville’s “Pequod,” 
e.g.
26. More fancy
30. Request for tailor
31. Encoded message
34. Land measure
35. Omit
37. *Hush-a-bye, baby. 
___ still”
38. Take a base
39. Hokkaido native
40. Veal serving
42. Beehive State native
43. What Cupid did (2 
words)
45. *Tip me over!
47. Lt.’s inferior
48. Plant louse
50. “Pay as you earn” tax 
system
52. *How do your ears 
wobble? (3 words)
56. Sacha Cohen’s mid-
dle name
57. Render speechless
58. Medley
59. Apathetic
60. Not tanned
61. Nearly
62. Bird’s groomer
63. It’s open to interpre-
tation
64. #57 Down, pl.
DOWN
1. It’s soothing
2. Do as directed
3. British Broadcasting 
Corporation, colloquially
4. Take a leisurely walk
5. Chill-inducing
6. Procrastinator’s word
7. *What the old lady 
swallowed
8. *She’s been to London 
to visit the Queen
9. Paella pot
10. ____-friendly
11. Expose to moisture
13. One way to cook fish
14. Mountain climber’s 
spike
19. Brother’s daughter
22. *Who stole the cookie 
from the cookie ____?
23. Semolina source
24. Sunny prefix
25. Kind of acid
26. Perceive by touch
27. Frost over (2 words)

28. One of the Muses
29. Find new tenant
32. *What Jack Horner 
pulled out
33. Not miss
36. *____ of ____, he had 
ten thousand men
38. Beer garden mug
40. Post-Soviet Union al-
liance, acr.
41. C2H6, flammable gas
44. With regard to, archa-
ic

46. Software plug-ins
48. Rose oil
49. Young chicken
50. Window glass
51. Geometric calcula-
tion
53. Buy and resell
54. Baltic capital
55. Sounds of amaze-
ment
56. Baby’s apron
57. Self-care resort

the relatively toothless Sea-
man’s Act, the practice was 
mostly history anyway. The 
Grain Fleet had switched 
over almost entirely to steam-
ships, which were a lot more 
pleasant to live on; plus, any 
mariner who had a berth on 
a steamer was loath to risk 
leaving it and checking into 
a boardinghouse, lest he miss 
his sailing and end up crimped 
back onto one of the remain-
ing sail-powered ships.

As for shanghaiing … it 
was well known among ho-

boes and tramps in the 1920s 
and into the 1930s that one 
had to be very careful near the 
waterfront. The last sail-pow-
ered freighter wasn’t built un-
til the late 1920s, so they were 
still around; somebody had to 
crew them, and nobody want-
ed to.

But for the most part, 
shanghaiing was a dying art 
by 1920.

(Sources: Portland’s Lost 
Waterfront, a book by Barney 
Blalock published in 2012 by 
The History Press; “Grain, 
Flour and Ships,” a report 

prepared by George Kramer 
published online by Proper 
Portland in 2019; Shanghai-
ing Days, a book by Richard 
Dillon published in 1961 by 
Coward-McCann)

Finn J.D. John teaches at 
Oregon State University and 
writes about odd tidbits of Or-
egon history. His most recent 
book, Bad Ideas and Horrible 
People of Old Oregon, pub-
lished by Ouragan House last 
year. 

To contact him or suggest 
a topic:  finn@offbeatoregon.
com or 541-357-2222.

OFFBEAT:
Continued from Page 4

Canyonville releases Honor Roll 
CANYONVILLE – Offi-

cials at Canyonville School 
recently released the Honor 
Roll for the first quarter of the 
2025/26 school year.

The eighth grade led the 
way with six students earning 
percent marks 

Both the sixth and seventh 
grades checked in with three 
students making high honor.

What follows is the Honor 
Roll in its entirety.

6th Grade
4.00 Principals List--Ava 

Esparza, Iazzah Melton, Dez-
mond Radon

3.86-3.50 High Hon-
ors--Julio Betancourt, Khaida 
DuBois, Halee Frieler, Mad-
elynn Johnson, Savannah 
McKenzie, Bryson Savage

7th Grade 
4.00 Principal’s List--Eli-

ana Jewell, Lainey Pratt, Ash-
er Shepherd

3.86-3.50 High Honors--
Claire Culbertson, Camden 
Ellenwood, Lane Graham, 
Kami Kibbey, 

8th Grade
4.00 Principal’s List--

Trystan Annand-Bohannon, 
Autumn Annand-Bohannon, 
Rylee Blansett, Robert Sebas-
tian, Destiny Soliz, McKyn-
lee Walter

3.86-3.50 High Honors--
Avia Davis, Zoie Davis, Coo-
per Gilberts, Maliyah Pratt, 
Carryn Rizzo, Ashton Shad-
bolt, Molly Young

Congratulations to all of 
these students on their aca-
demic achievements.
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Business & Service 
Directory

Automotive Care and Repair

Doughnut Shop Advertising Newspapers

Would you like 
to advertise your 

business here for as 
little as $13 per week?

Call 541-863-5233 or e-mail 
dcmail@dcmail.info to find 

out how

325 NE FIRST AVE.
MYRTLE CREEK, OR

Hair Styling

Electronics and Sound

Subscribe
Today

The Douglas County Mail
$30 per year!

Call 
(541) 863-5233

to start your 
subscription

(Senior discounts available)

Business & Service 
Directory

NEED A QUOTE OR WANT 
PROFESSIONAL SOUND SERVICES 

CALL 541-580-4025

Music

Scarecrows, Cowboys and Chuckie oh my!
THE WINNERS OF THE MYRTLE CREEK~TRI CITY AREA CHAMBER OF COMMERCE’S HALLOWEEN COSTUME CONTEST

1ST PLACE GROUP
“STAR WARS” MCELROY FAMILY

2ND PLACE GROUP
“BIG BAD WOLF”

MCALLISTER FAMILY

3RD PLACE GROUP DIVISION
“WICKED” HAYES FAMILY
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